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U NewBaby.com, LLC is a Florida based lelted  Liability Corporation that develops
LYGSNYSiG O2YYdzyAaAdeée FYyR GARS2 RSadAyl

U NewBaby.com is the latest evolution of online media targeting pre and post natal
mothers. Deliveredind a & { LBI2ZAOS a2Yaé¢ YSSia a, 2dz ¢dz
expectant and new moms are able to engage in the video community, interact with
VI GA2ylFf SELSNI&a GKNRdAK G(KS ftFGSaid a
socialize with other moms via video, audio and blogs.

U NewBaby.com provides its partners with multiple avenues to present targeted
marketing messages at one of the most relevant times in a woman's life. 5
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the ability to test and promote products and services through a suite of interactive
video and community features.
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U Destination

u Premier Video community for new and expectant Moms

(i Coming Soon LINBAY | yOe i gdap02Y:E Y2YUQDPO2YZ
U Targeted Demographic Video Content

U NewBaby Produced Content al NRI I AfSéx bSg. o6& 9ELISN

Ul Expert Generated Content 5NJ a5YXiulNBESGSR YSRAOIE O2y

il User Generated Content az2yY f233ISNILYAGAFGABSX/ dzii S
U Distribution

U Destination #+ company owned micro sites

U Syndication Easily Distribute Content to any baby/mom community

U Widgets NewBaby Widgets for all NewBabyntributors and affiliates
U Internet Video Production

U Expertise t NP RdzOUA2Y 2F OARS2 FT2NJ 0KS

U Execution Process and Technology in place and tested

u Efficiency All systems go!! From ProductionBastribution

U Experience Blending the best of Broadcast and New Media


http://www.newbaby.com/
http://www.newbaby.com/
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U Targeted Demographic
U 4 million new expectant and new moms each year
u Moms control $2.1 trillion in annual spending
U Moms control 85% of householdcome
U Recession Proof market
U Video
U 80% of moms have watched online video in the last week
U The average mom will view multiple online videos in one session
U Video is the fastest growing segment on tinéernet
GLYAGALFE NBadzZ 0a 2F aazy +f233SNJLYA
seen on the Internet
u Life Event Marketing Opportunity
U The average mom will spend $100K on the baby by age 18
U The birth of a baby triggers major purchasesl financial decisions suels
auto, home, furniturejnsurance, education and estate planning.
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Mom Vlogger Cutest Baby Best Mom Video Internet Video Product
Initiative Video Contest Production Television Reviews
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NewBaby.com opens Creative Content Initiatives produced in conjunction with our use
to our Partners and Advertisers. By sponsorship or participation, your company becon
part of the initiative creating a high level of brand awareness.

For information on participation our sponsorship opportunities available, please consul
with your Sales Executive.
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Video Advertising Solutions

NewBaby.com provides a comprehensive/ideo advertising solution for partners and advertisers. Incorporating a
variety of interaction options including CPM ( Thousands), CPC (Click), CPL (Lead) and CPA (Action) Newbaby.
allows you to present your brand and message throughout our video communities and beyond. Your video
advertisement will run throughout our network, from the destinations through our Viral Video Widgets allowing
maximum reach and frequency to this valuable demographic.

YOUR AUDIENCE TARGETTING

YOUR CAMPAIGN

plus:

- REALTIME REPORTING AND STATISTICS

- INTEGRATION WITH YOUR AD
SERVER REPORTING
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Contextual

Branding v v
Leads v

Pre/Post-Roll v v o
In-video v v o
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Video Advertising Options

Formats Targeting

w Ticker w Keyword
w Showcase w Category
w Offer Preview w Demographic
w Pre/PostRoll w Geographic
e
Pricing Creative
w CPC w Overlay
w CPM w Banner
w CPL w Video

w CPA w Text
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Advertisement lcormats

w Banner Using standard banner formats and sizing, we can insert your
companies banner or logo within the video

w Ticker Create a Ticker within the video displaying up to the minute
messaging within the video

w Showcase Showcase ads run throughout the community in high traffic
areas within the site

w Offer Preview Product or Service Offers from your company displayitieo
based on keyword, geographic and demographic relevance

w Pre/PostRoll  Flash Video pre and post ralivertisementgdisplay InVideo
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Advertising Thaggeting
w Keyword Advertising options are available to display your campaigvidieo

based on specific keywords related to the video (ExarpBaby)

w Category Advertising options are available to display your campaigvidieo
based on specific category requests (Example Balser)

wDemographic  Advertising options are available to display your campaigvidieo
based on specific demographic targets (ExayfRegistration Data)

w Geographic Advertising options are available to display your campaigvidieo
based on geaoding (Exampk IP address and Registration Data)
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Deployment andrPikcing

wCPC Cost Per Click /ideo advertising opportunities are available
throughout the site in multiple ad formats

wCPL Cost Per Lead {ideo advertising opportunities are available
throughout the site in multiple ad formats

wCPM Cost Per thousand {Mideo advertising opportunities are available
throughout the site in multiple ad formats

wCPA Cost Per Action Hvideo advertising opportunities are available
throughout the site in multiple ad formats

Pricing for the above deployments is based on engagement. Please contact your
Sales Executive for assistance and pricing
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Creative
w Keyword Advertising options are available to display your campaigvidieo

based on specific keywords related to the video (ExarpBaby)

w Category Advertising options are available to display your campaigvidieo
based on specific category requests (Example Balser)

wDemographic  Advertising options are available to display your campaigvidieo
based on specific demographic targets (ExayfRegistration Data)

w Geographic Advertising options are available to display your campaigvidieo
based on geaoding (Exampk IP address and Registration Data)
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THE REACH OPPORTUNITY THE REWARD OPPORTUNITY

eMarketerprojects that by 201186% TheOnline Video Advertisingport
of the US internet population will describes the dynamics that will drive
consume online video, up from 62.8% in advertisers to spend at leabtS$1.5 billion
2006. In raw numbers this means the on online video ads by the end of the
number of viewers will rise from 114 decade.
million in 2006 tol83 million in 2011
183 MILLION IN 2011 US OHMLIME VIDED ADVERTISING SPEMDIMG, 2005-2007, 2009
(MILLIONS)
2008 62.8%
2008 %410
2007 F2.0% i $775
L ELOE 2008 £1,350
2009 84.2% 2009 42 .100
2010 85.4%%0 20410 $3.100
2011 86.6%0 2011 $4,300
Note: gges 3+ online video viewer defined as an individual who downlosds or streams HNote: gges 3+ online video viewer defined os an individual

who downloods or streams video content (conternt or

video content (content or advertising) at least once g month. Source: eMarketer,
advertizing} at least once @ morth. Source: eMarketer, 2007

2007
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Expert Content | User Content | Advice and Answers | Health and Safety | Mutrition and Feeding | 0-3 Months | 3-6
Yideos Blogs Profiles Articles Site Search Months | 6-9 Months | 9-12 Months | Learning | Baby Products | Activities & Fun | Funny Home Videos | General

I I B Pediatrics | Fashion | Parenting | VideoCast | Articles | Video Birth Announcements | Yideo Center

With the NewBaby In-video, traditional banner advertising you can broadcast your message to the widest audience of
NewBaby.com users both within the destination and through all affiliated widgets and syndicators. Cost effective and unobtrusive,
this customizable option allows advertisers to reach their intended audience with information and offers within contextually relevant

video segments. Interested users click through the banner to the clients destination or intended target.

Pregnancy - User View it my way
Pages: 1 2 3 next Text and Snapshot | Snapshot Only | Text Only

Added On: 10/22/08 Duration: 02:01

Example of In-Video Banner Advertising
utilizing Traditional JPEG Banner with
: Direct Link Out to targeted destination

- FREE Digital Subscription Click Here!
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A highlight of the NewBaby.com advertising solution suite allows you to run interactive video credit card transaction
campaigns. This feature enables the ability for users to transact within the experience, without the user leaving the
This function complements video offerings featuring product placement focused on the advertisers goods and servic
Products or services featured in the videos utilizing th¥itkeo Direct option can be purchased within the video where |
highlighted. The NewBaby-Wdeo Direct option is one of the best methods to capitalize on the immediacy of the usel
experience and offer that user an immediate and secure opportunity to purchase your products within their experier

#1- Contextual Offer Presented #2 ¢ Customer Confirms/Declines Offer Screen 3; Customer Confirms Order




